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Preface

On 10 March 2017, South Korea’s president, Park Geun-hye, was
impeached, as all eight Constitutional Court justices voted to uphold the
impeachment motion. The country’s first president to be ousted in such
a manner, Park Geun-hye was accused of using her authority as the representative of the state for her own interests and of an inability to settle
political disputes.
In fact, the media played a crucial role in her impeachment. From
September 2016, newspapers and broadcasts began to report the president’s mishandling of state affairs, with both conservative and progressive
media exposing her corruption. Once the public was made aware of this,
citizens engaged in peaceful demonstrations. As a result, the Constitutional
Court unanimously decided to impeach the president. In particular,
JTBC, a recently established general programming channel, reported
major evidence that led to legal action being taken. The irony here is that
the four general programming channels, which began broadcasting in
2013, were originally criticized by both progressive opposition parties
and civil society as conservative media tools. However, they played a decisive role in criticizing and overturning the conservative president and
government. This was an unexpected turn of events.
As recently as the late 1980s, Korean media was a relatively small
industry, which did not enjoy the freedom to act as a watchdog of democratic society. However, with economic growth and democratization, the
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country’s media began to change dramatically. Globalization and the
development of information and communication technology (ICT) had
a direct impact. In particular, as Korea’s growth strategy promoted an
information society, the media greatly expanded its content and
outlook.
The media industry has grown in size, and the number of operators
and people participating in it has increased. In addition, there has been a
change from traditional media such as newspapers and broadcasting to
the internet and mobile-oriented media. The media now has greater
influence in politics and society, as it played an important role in the
democratization process of Korean society, and is critical in presenting
and creating the societal agenda.
Informatization promoted the digitization of media and greatly
increased citizens’ media use and participation. According to the world
digital index, Korea is ahead of other countries in this latter area. The
media, originally a government-led system, has changed to one led by
various stakeholders, including the private sector and civil society. Since
the 1980s, Korean media has expanded in breadth and depth.
However, this change was not smooth. Media policy was impacted
each time conservative and progressive governments took power, with, in
some cases, each new government overturning previous media policy.
There was also constant conflict among those governmental departments
in charge of media, which delayed the digitization of broadcasting and
even changed the nature of new media. The types of companies involved
in the media industry also changed dramatically. In addition to traditional media companies, internet companies and telecommunication
operators, as well as companies from totally different fields, joined the
media sector. The emergence of civil society greatly influenced the media,
as it played a role in balancing the industrialization and public nature of
the field. Furthermore, the development of ICT resulted in civil society
becoming an important stakeholder in media policy.
Therefore, Korean media was no longer a system dominated by either
government or corporations, but rather a system determined by various
stakeholder agreements. In other words, a system of media governance
had been established.
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Since 2000, the term ‘media governance’ has been widely used in
media studies. As Manuel Puppis pointed out, media scholars used this as
a catch-all phrase to describe new polities, politics, and policies in the
media sector. In particular, media governance was seen as a good conceptual framework when emphasizing citizen participation or the impact of
globalization. This example led to internet governance being established
in the internet sector. Therefore, the media governance approach is a suitable framework for explaining changes in the media field in Korea.
I deal with changes in Korea’s media governance over the past three
decades from the 1980s. In particular, I want to address the fact that the
Korean media sector has served as a rare case that shows how industrialization, democratization, and informatization have changed media governance. I emphasize that the change of such governance in Korea not
only serves as a special case but also enriches the media ecosystem as a
whole. In addition, I have focused on the formation of the system in
which not only government, but also the private sector and civil society,
have interacted as multi-stakeholders. This illustrates the direction that
media policy and regulation should follow in a very complex modern
society. This could be seen in the same context as the internet governance
creating a new governance model based on multi-stakeholderism. In this
sense, Korea’s media governance suggests a new model of media
governance.
Incheon, Republic of Korea
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