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Transcription Conventions

(.)
↑
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(1.0)
:::
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[
]
(( ))

yeah=
Hhh
()

pause of less than one second
marked rising intonation
marked falling intonation
pause timed to nearest second
each colon indicates further lengthening of a sound
underlining indicates a stressed word or syllable
squares brackets aligned across adjacent lines denote the start of
overlapping talks
the point at which overlap stops is marked by right-hand square
brackets
a description enclosed in a double bracket indicates a non-verbal
activity.
Alternatively, double brackets may enclose the researcher’s comments
on contextual features
equals signs indicate no break or gap
laughter syllables
unclear speech or noise to which no approximation is made
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