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Preface
This book presents a philosophy of the market. Rather than demarcate a
whole field of engagement, it presents a single chain of concepts, a single
line of thought. The various terrains that it cuts through – twentiethcentury French philosophy (particularly that of Gilles Deleuze), finance,
sociology, and psychoanalysis – are all familiar, and what follows in no
way pretends to exhaust either these fields or the scholarship that turns
around them. Neither is the account given its full extension – a theory
of money and an analysis of the banking system are both absent. My
hope, nonetheless, is that the particular way that this book traverses
these fields will expose new points of conjunction, from which future
conceptual work on the market might depart. In the final instance, I
refer myself to Tomas Tranströmer’s ‘About History’: ‘Every problem
cries in its own language.’
What follows is broken into two parts, which deal respectively with
the being of the market and its realization, or the market and the social.
The trajectory is concluded by considering the question of temporality,
before being recapitulated as a series of axioms and propositions – the
axioms and propositions of an elementary abstract market theory.
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