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Preface

The materials discussed in this book have their embryonic beginnings in a series of convivial conversations with Sue Scott and Dale
Southerton in cafés in Durham. Coming together with backgrounds in
sexuality, risk, consumption and intimate everyday lives, we discussed
the relative absence of children in the sociology of consumption, and
the importance of bringing these varying sociologies together. It soon
became clear that we were not the only ones asking questions like this,
and in fact, some—including Viviana Zelizer, Ellen Seiter and David
Buckingham—had already developed work on the location of children
and families in economic and mediated life, the moral questions this
was giving rise to, and the ubiquitous enmeshing of the private and the
public. It is clear that the past 15 years have seen significant acceleration in debates on children, childhood and consumer culture. This is
witnessed, for instance, in the global participation of a research community in the successful International and Pluridisciplinary Child and Teen
Consumption conference, which, as the brain child of Valerie Inés de
la Ville, commenced in 2004 and has since taken place bi-annually at
different locations in Europe. This book engages with these evolving debates. In particular, it grapples with the question how, through
v
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theoretical innovation, scholarship can prevent itself from becoming tied up with the strong moralities that dominate the topic of children’s consumption and the location of children in consumer culture.
My argument is that the scholar’s task, in the first instance, is not to
moralise, but to understand how common everyday moralities come
about, and to explore what the consequences are. Empirically, this book
is about the youngest of children—babies and toddlers, and even those
yet to be born, their carers, and the business of child caring that has
evolved to service the goods and services that allow child caring to be
performed. This focus has been selected purposefully, as young children,
the question of children’s age, and the problematic of the generational
relations that inform both the moral debates and the location of children in consumer culture are either absent, or have remained hidden
from view. The theoretical approach adopted in this book brings these
relationalities out and into the open. As you commence reading, be prepared to read about how the mundane world of early childhood and
new families gives rise to an amazing array of cultural productions and
achievements, with the capacity to shape the worlds of children, families
and business.
Keele, Staffordshire, UK

Lydia Martens
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