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Bretagne in Rennes, France. In 2011 he has been
appointed Professor for Networking Technology at
Aalto University Helsinki, Finland, and from 2013/14 on
he is affiliated with the University of Vienna as Full Professor for Computer Science and
head of the Research Group “Cooperative Systems (COSY)”.
Luca Rosati is a practitioner information architect and
assistant professor of Information Architecture at the University for Foreigners of Perugia, in Italy. He has a long
practice in designing complex information systems for large
companies and organizations in order to ensure a graceful
user experience. Luca spoke at several international
conferences, is member of the editorial staff of the Journal
of Information Architecture and of the board of the first
Italian Master of Information Architecture (University for
Foreigners of Perugia in partnership with Information
Architecture Institute). His last book, with Andrea Resmini,
is Pervasive Information Architecture: Designing Crosschannel User Experiences (Morgan Kaufmann 2011). He
supports a holistic approach to information architecture, and
its application to media studies. His website is lucarosati.it.

470

About the Authors
Professor Damian Schofield is the Director of Human
Computer Interaction at the State University of New York
(SUNY) at Oswego, USA. He also currently an Adjunct
Associate Professor at Edith Cowan University, Perth,
Western Australia. Professor Schofield also remains a director of Aims Solutions Ltd., a UK based simulation company.

Mr. N. S. Sreekanth, is a Graduated in Physics from University of Calicut, Kerala, India in 1999. He secured his
Masters Degree in Computer Applications from
Visveswariah
Technological
University,
Belgam,
Karnataka, India, in 2003. His research interest includes
Speech recognition, Image processing, Gesture recognition,
Multimodal Computing and Human Computer Interaction.
Currently He is working as Senior Technical Officer in
Center for Development of Advanced Computing—
Bangalore, India.

Mattias Svahn is a research fellow at the Stockholm School
of Economics Institute of Research, Visiting Professor at the
Stockholm School of Economics in Riga, and senior consultant to We Are Insight: http://weareinsight.se/. He researches
the media psychology of pervasive games and gamification.
His work bridges consumer behaviour sciences, game design
sciences and play theory, see e.g. http://nordicgame.com/
games-can-persuade-families-to-save-energy/.
He
has
published and presented at many international conferences
on the consumer psychology of ambient media and pervasive
advertising, and is currently working on a book on
gamification that blends science with short stories from fiction
authors to illustrate the future of gamification and transmedia
https://www.facebook.com/gamificationframtiden to be
published 2016.

About the Authors

471
Professor Tatiana Aires Tavares is a researcher of Digital
Video Applications Lab at the Federal University of Paraiba
(UFPB) at Joao Pessoa, Brazil. She is also a Visiting Professor at State University of New York (SUNY) at Oswego,
USA. Her research interests include design interaction,
accessibility and multimedia.

Ms. Nobby Varghese received the B.Tech. degree in Computer Science and Engineering from University Of Kerala,
India in 1999. Her research interests include Natural Language processing, Human Computer Interfaces and Accessibility. Currently she is working as Senior Technical
Officer in Center for Development of Advanced Computing—Bangalore, India.

Vaishali Pal has received the B.Tech. degree in Information
Technology from West Bengal University of Technology
and has been working in C-DAC, Bangalore since 2011. Her
area of interest include Machine learning, data analysis,
Image processing and speech processing. She also worked
in e-learning projects.

472

About the Authors

Zvezdan Vukanovic is an Associate Professor and the
Director of Master’s Program in Media Economy at the
University of Donja Gorica (UDG), Podgorica, Montenegro
where he teaches courses in New Media Management and
Economy and Network Economy in Media Industry and
Business at the Faculty of International Economics, Finance
and Business, Faculty of Humanities and Faculty of Information Systems and Technology. He obtained a postdoctoral fellowship at the McLuhan Program in Culture
and Technology, Coach House Institute, Faculty of Information, University of Toronto in 2008. Vukanovic received
a Ph.D. in economics at the Faculty of Business—The
Megatrend University of Applied Sciences, Belgrade in 2006;
M.A. in Arts and Media, The University of Arts, Belgrade
2004 and B.A. in Arts and Media, University of Victoria,
British Columbia, Canada in 1999. During 2008–2009 he was
a visiting lecturer at the School of Business and Economics,
Thompson Rivers University, Canada. Vukanovic is the author/editor of seven books and numerous articles and book chapters related to topics in media management.
Richard Wahlund is The Bonnier Family Professor in
Business Administration, especially Media, at the
Stockholm School of Economics (SSE). He is also Head of
the Department of Marketing and Strategy and of the
Research Center for Media and Economic Psychology at
SSE. In addition to media, his research and publications
concern economic behaviors (e.g. financial and tax behavior, and consumer behavior), economic expectations, the
psychology of decision making, branding and corporate
image, other aspects of marketing communications, gender
issues, business ethics and market oriented risk management, where economic-psychological theories and methods
is the uniting link.

Annika Wiklund-Engblom, M.A. in developmental psychology (Åbo Akademi University, Finland), and
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