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Abstract

This study investigates the impact of demographic factors, prior exposure to self-
employment and family background on entrepreneurial intention of Vietnamese
business students. Three hundred seventy-two undergraduate and post-graduate
business students from three universities in Ho Chi Minh City completed a self-
administered questionnaire which was analyzed through Independent Sample T-test
and One-way ANOVA. Demographic factors include gender, age ranges and education
level, family background include parents’ employment status and parents’ immigrant
status. Results evidence somewhat higher entrepreneurial intention in male students.
Furthermore, students whose parents are self-employed score higher entrepreneurial
intention, but the difference is not statistically significant. The same is evidenced for
students whose parents are immigrants from rural areas to urban cities versus non-
immigrant parents. Prior experience in self-employment also increases entrepreneurial
intention, albeit again insignificantly. Age and education levels show practically no
impact. These results are in clear contradiction to the state with state of-the art
international literature, which evidences significance in all these impact factors.

Keywords: Entrepreneurial intention, Gender, Age, Education level, Prior experience in
self-employment, Parent, Self-employed, Immigrant

Background
Currently, entrepreneurship is a widely discussed topic in Vietnam and the role of

entrepreneurs and private business sectors has been increasingly promoted by the

Vietnamese government.1Business start-up programs are not only to inspire the young

people’s entrepreneurial mindset, but more importantly an overall business start-up

support program would be built, including many creative and effective activities. The

Ministry of Labor, Invalids and Social Affairs (MOLISA) (2017), reported that among

the one million Vietnamese unemployed in 2016, the highest unemployment rates

were university graduates or those holding higher degrees. An estimated 190,900 grad-

uates and degree holders (an increase of more than 35,000 people over the same period

last year) could not get jobs. (Vietnam Business Forum - VCCI, 2017).
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Vietnamese graduates struggle to look for jobs and business start-ups and self-

employment are seen as a strategic solution not only to create jobs for young people

but also contribute significantly to the country’s socio-economic development. Many

studies evidence that entrepreneurship is critically important for the economic prosper-

ity of nations (Bowen and Clercq, 2008; Katz, 2007; Kogut et al., 2010). Moreover, self-

employment has significant positive economic impact not only on wage and salary

scales but also on per capita income growth and poverty reduction (Goetz et al., 2012).

According to Beeka and Rimmington (2011), entrepreneurship is one of the career op-

tions students may consider shortly before or immediately after graduation. For all

these reasons, investigating the motives that drive graduating students to envisage

entrepreneurship is highly relevant (Zellweger et al. 2011). Namely, it is crucial to

understand the factors that can impact upon such intentions to start-up a business in

the future. Individual factors that motivate a person’s decision to become an entrepre-

neur are numerous. In general, these factors can be classified as demographic factors

and attitudes, values or psychological factors (Ashley-Cotleur et al., 2009). Two key

demographic variables that influence entrepreneurship activities are gender and family/

parental background. To study antecedents of entrepreneurial intention can help

teachers, consultants, advisors and policy makers to know more how these are formed

and how new venture founders’ beliefs, perceptions, experiences, and motives impact

the intent to start a business (Wang et al. 2011; Zellweger et al. 2011). In addition to

personality traits, individual difference variables have been found to predict entrepre-

neurship (Ismail et al., 2009). They include age, gender, education, work experience and

role models, family background and education (Hatak et al., 2015; Fatoki, 2014; Quan,

2012; Pablo-Lerchundi et al., 2015; Smith et al., 2016a, b; Yukongdi et al.,2017).

The objective of this study is to further investigate, with a focus on Vietnam, such as

demographic factors, family backgrounds and prior exposure to self-employment on entre-

preneurial intention of business students. Demographic factors include age, gender and

education level; family backgrounds include their parents’ job status and parents’ immi-

grant background. We also strive to assess whether prior experience in self-employment

has any impact on entrepreneurial intention of young business graduates or not. Investi-

gating the motives that drive graduate students for entrepreneurship is highly significant

given the importance of entrepreneurship for job creation and economic growth.

Research framework
Entrepreneurial intention

Entrepreneurial intention has been defined by many different scholars worldwide.

Tkachev and Kolvereid (1999) defines entrepreneurial intention as one’s willingness in

undertaking entrepreneurial activity, or in other words becoming self-employed. Entre-

preneurial behavior is a process that unfolds over time for the individual (Shane, 2000).

Choo and Wong (2006) define entrepreneurial intention as the search for information

that can be used to help fulfill the goal of venture creation. Entrepreneurial intentions

can generally be defined as a conscious awareness and conviction by an individual that

set up a new business venture and plans to do so in the future (Bird, 1988; Thompson,

2009). Pihie et al. (2009) states intention as a state of mind or attitude which influences

entrepreneurial behavior. Van Gelderen (2008) states that entrepreneurial intentions

Nguyen Journal of Global Entrepreneurship Research  (2018) 8:10 Page 2 of 17



are central to understanding the entrepreneurship process because they form the un-

derpinnings of new organizations. The opposite status of being self-employed is becom-

ing a waged or salaried individual. There are many approaches to studying

entrepreneurial intention but there are two most popular models which are Shapero’s

Entrepreneurial Event Model (Shapero, 1975) and the Theory of Planned Behavior

Model (Ajzen, 1991).

Shapero’s Entrepreneurial Event Model views firm creation resulting from interactions

between contextual factors, which would act through their influence an individual’s per-

ceptions. Shapero (1975) lists three dimensions that determine entrepreneurial intention,

namely “Perceived desirability”, “Perceived feasibility” and “Propensity to act”. Shapero

emphasizes the importance of perception in predicting the intention to act in some spe-

cific ways. The perception requires that the behavior must be desirable and feasible and a

clear propensity to act the behavior. Perceived desirability refers to the degree to which

he/she feels attraction for a given behavior (to become an entrepreneur). Perceived feasi-

bility is defined as the degree to which people consider themselves personally able to carry

out certain behavior. The presence of role models, mentors or partners would be a de-

cisive element in establishing the individual’s entrepreneurial feasibility level. Propensity

to act refers to an individual’s willingness to act on decision. The three perceptions are de-

termined by cultural and social factors, through their influence on the individual’s values

system (Shapero, 1975). In a later study, Krueger et al. (2000) modifies the model with

two more components which are specific desirability and perceived self-efficacy. Krueger

studies the significance to understand the self-efficacy in relation to entrepreneurial

intention and he also concluded that entrepreneurial usually ignore the concept of Self-

efficacy in entrepreneurial researches. Self-efficacy theory explains what peoples’ beliefs

about their capabilities to produce effects are.

The Theory of Planned Behavior model is the most widely used model to research on

entrepreneurial intention (Liñán and Chen, 2009). There are three conceptually inde-

pendent determinants of intention towards entrepreneurship, namely attitudes towards

entrepreneurship, subjective norms, and perceived behavior control (Ajzen, 1991). Atti-

tude towards performing behavior refers to perceptions of personal desirability to per-

form the behavior (Ajzen, 1991). It depends on the expectations and beliefs about

personal impacts of outcomes resulting from the behavior. A person’s attitude towards

behavior represents evaluation of the behavior and its outcome. Attitude towards

entrepreneurship refers to the personal desirability in becoming an entrepreneur

(Kolvereid, 1996). As a result, the more expectations and beliefs towards self-

employment reflect a favorable attitude towards entrepreneurship. Financial security

was the most outstanding variable that made up for the attitude towards entrepreneur-

ial intention (Van Gelderen et al., 2008). Many studies confirm a positive relationship

between attitude and behavioral intention (Kolvereid, 1996; Krueger et al., 2000; Autio

et al., 2001; Van Gelderen et al., 2008; Bodewes, 2010; Tegtmeier, 2012; Yang, 2013;

Nguyen, 2015). Yang (2013) confirms that attitude represented the most effective pre-

dictor of entrepreneurial intention. In contrast, Zhang et al. (2015) confirms a surprise

result from a study conducted in United States that attitude fails to generate a signifi-

cant impact on entrepreneurial intention. In addition, Nguyen (2017) confirms that

subjective norms fails to generate significant impact on entrepreneurial intention in a

research conducted in Viet Nam.
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Gender

Entrepreneurial intention are associated with socio-demographic variables such as age,

gender, education background, prior employment experience, level of education and the

role models. Demographic factors such as age and gender have been proposed to have an

impact on entrepreneurial intention (Kristiansen and Indarti, 2004). In general, women

have been reported as having lower entrepreneurial intentions. Crant (1996) confirms that

men are more likely than women to express an intention or preference for starting their

own businesses. Zhao et al. (2005) concludes that women are less likely than men to de-

sire becoming an entrepreneur Other studies also argued that females are less likely to es-

tablish their own business than men (Phan et al., 2002a, b). In contrast, some studies

showed no meaningful difference between men and women in terms of intentions to start

businesses (Kourilsky and Walstad, 1998; Shay and Terjensen, 2005; Wilson et al., 2007;

Smith et al., 2016a, b; Chaudhary,2017). These results challenge past research findings

which ranked female students lower on entrepreneurial dimensions compared to male

students. Furthermore, Daim et al. (2016) provides insight into the entrepreneurial inten-

sion of students in terms of genders and country of residence differences. The paper ex-

plores perceived feasibility and desirability for students in 10 countries. The

entrepreneurship role is gender tested against desirability and feasibility. The results indi-

cate that gender impacts entrepreneurship intention and the way it impacts is influenced

by which country the students are from (Daim et al., 2016). Since the impact of gender on

entrepreneurship remains largely inconclusive, it proposes further research in the area.

Therefore, the first hypothesis of this study are proposed as:

H1. Men will display higher entrepreneurial intention than women.

Age

Some researchers believe that people mostly decide to establish their own firms be-

tween the ages of 25 to 34 (Choo and Wong, 2006; Delmar and Davidsson, 2000). Al-

though older people are more capable of exhibiting behaviors that deviate from the

customary way of doing business as they have greater means and opportunity for doing

so (Curran and Blackburn, 2001; Weber and Schaper, 2004) but they are much less

likely as younger people to take steps toward acting entrepreneurially (Hart et al., 2004)

or to actually establish a company (Kautonen, 2008). Levesque and Minniti (2006) ex-

plain the age-related effect on entrepreneurial intention as a result of the opportunity

costs of time. It can thus be assumed that age has a negative relation with entrepre-

neurial intention. In addition, Hatak et al. (2015) confirms that age is associated with a

lower likelihood of having an entrepreneurial intention. In contrast, Chaudhary (2017)

does not support age is inversely related to entrepreneurial inclination. Thus, the sec-

ond hypothesis of this study is proposed as:

H2. There is a significant difference between age ranges on entrepreneurial intention

of business students.

Education level

Van der Sluis et al. (2004) shows that the effect of general education, measured in years

of schooling, on entrepreneur performance is positive (Van der Sluis et al., 2004). Some

other studies show that the educational background plays a vital role on creating

Nguyen Journal of Global Entrepreneurship Research  (2018) 8:10 Page 4 of 17



entrepreneurial skills (Murphy, 2006). On level of education, it is possible to see a positive

attitude of university students towards enterprise and small business (Birdthistle, 2008).

However, the relationship between university education in general and entrepreneurship

is not so strong and contested (Galloway and Brown, 2002; Pittaway and Cope, 2007).

Moreover, Franke and Lüthje (2004) found that students who assess the university envir-

onment as being insufficient or negative to encourage the entrepreneurship have signifi-

cantly lower entrepreneurial intentions than those who have positive perceptions. This

finding is consistent with Davidsson and Honig (2003), where they show that while educa-

tion can help a person discover new opportunities, it does not necessarily determine

whether he or she will create a new business to exploit the opportunity. However, Quan

(2012) confirms that advanced educational background has a positive impact on one’s im-

pulsive entrepreneurship intention and one’s deliberate entrepreneurship intention.

Therefore, the impact of education on entrepreneurial intention is still remaining incon-

clusive so the third hypothesis of this study is stated as:

H3. There is a significant difference among education levels on entrepreneurial

intention of business students.

Prior exposure to self-employment

Barringer et al. (2005) believes that the involvement in the establishment of different

firms will provide the entrepreneur the opportunity of knowing the risks and problems

associated with new venture formation. Entrepreneurial experience is one of the main

factors linked with involvements and role of entrepreneur in new venture creation (Lee

and Tsang, 2001). This type of experience is also expected to have a positive impact on

entrepreneurial intentions (Phan et al., 2002a, b; Tkachev and Kolvereid, 1999). In

addition, Basu and Virick evaluates that entrepreneurial intentions and their anteced-

ents. Their findings highlight that education and prior experience does have a positive

and significant impact on entrepreneurial behavior (Basu and Virick, 2008). McStay

(2008) proposes that level of student’s previous entrepreneurial experience will influ-

ence students’ perceived desirability of self-employment. Students’ perceived desirability

of self-employment will influence self-employment intentions. Shane (2000) points out

that prior knowledge about markets, customer problems, and knowledge about how to

serve markets will influence individuals’ discovery of opportunities, thus influencing

entrepreneurial behaviors. These types of knowledge typically can be embedded in an

individual’s job experience. Therefore, the nature of jobs that an individual has taken

may influence his/her entrepreneurial intention. Specifically, profound job experiences

can provide easy access to resources and therefore contribute to the person’s judgment

about the feasibility of his/her starting a new business. Therefore, the fourth hypothesis

of this study is proposed as:

H4. Students with prior experience in self-employment show a higher level of entre-

preneurial intention than students without prior experience in self-employment.

Parent’s employment and family background

Role modeling refers to learning by examples rather direct experience. In role model-

ing, the individual adopts the behavior by informal and unintentional observation

(Tkachev and Kolvereid, 1999). Crant (1996) confirms that being raised in a family that
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is entrepreneurial significantly impacts individuals’ intentions to start their own busi-

nesses). Other studies also confirm that the children of entrepreneurs learn the factors

involving in running a business and consider establishing a new organization as a nat-

ural career choice option (Cooper et al., 1994; Sandberg and Hofer, 1987). Furthermore,

having role models is also a significant factor in wanting to start a business as pointed

out by Birley and Westhead, 1994) and having self-employed parents tend to be espe-

cially relevant as mentors and guides for children starting their own businesses as

highlighted by Matthews and Moser (Matthews and Moser, 1995). In family, entrepre-

neurial parents form a role model and create management know-how for the individual

entrepreneur (Papadaki et al., 2002). McElwee and Al-Riyami (2003) also states that

children who grew up with entrepreneur parents had a greater tendency to choose a

self-employed career. Similarly, Fairlie and Robb (2007) showed that entrepreneurs

tended to have a self-employed mother or father in their family history. Mueller (2006)

concludes parental role modeling to be the most significant familial factor on entrepre-

neurial intention. Through the socialization process of children, exposure to entrepre-

neurship experience in the family business constitutes important intergenerational

influence on entrepreneurship intentions (Carr and Sequeira, 2007). Remarkably,

Drennan et al. (2005) reports that those who found a positive view of their family’s

business experience perceived starting a business as both desirable and feasible

(Drennan et al., 2005). Alsos et al. (2011) also indicate that a family business has a role

to play in enhancing the development of entrepreneurship among family members.

Recently, Chaudhary (2017) confirms that self-employed family background will have a

positive relationship with entrepreneurial intent. Since there is a confirmation by many

studies on the impacts of parental role model and family background on entrepreneur-

ial intention, the last two hypothesis of this study are proposed as:

H5A. Children whose parents are self-employed show a higher level of entrepreneur-

ial intention than children whose parents are not self-employed.

H5B.Children whose parents are immigrant from rural areas to urban cities show a

higher level of entrepreneurial intention than students whose parents are not Fig. 1.

Fig. 1 Shows the hypothetical research model of the study
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Methods
Data collection process

The respondents of this study are undergraduate and post-graduate business students

from three universities located in Ho Chi Minh city which is the biggest economic center

of Viet Nam. These are business students come from Industrial University of Ho Chi Minh

city, FPT University and Nguyen Tat Than University. This study is conducted by using of

convenience sampling. Data was collected through the use of self-administered question-

naire in a survey. Data collected is strictly committed for the only use of this research and

the confidentiality of students is guaranteed. The questionnaires were distributed face-to-

face in class to the students with the assistance of the author. The questionnaires were

written both in English and Vietnamese in order to avoid any misunderstandings.

Research instruments

The questionnaire in this research consists of nine questions. Question 1 asked respon-

dents to indicate their gender and it is used to test hypothesis H1 by applying Inde-

pendent Sample T-Test. The answer of question 1 is either Male which is coded by 1 or

Female which is coded by 2. Question 2 asked respondents to indicate their age range and

it is used to test hypothesis H2 by applying One-way ANOVA Analysis. The answer for

question 2 include age range from 20 to 24 coded by 1, age range from 25 to 30 coded by

2, age range from 30 to 35 coded by 3 and above 35 years old coded by 4. Question 3

asked respondents to indicate their education level and it is used to test hypothesis H3 by

running One-way ANOVA Analysis. The answer for question 3 include high school

graduate coded by 1, diploma degree coded by 2, bachelor degree coded by 3 and post-

graduate degree coded by 4. Question 4 asked respondents to confirm whether they have

prior experience in self-employment or start-up business or not and it is used to test hy-

pothesis H4 by using Independent Sample T-Test. The answer for question 4 is either Yes

which is coded by 1 or No which is coded by 0. Question 5 and 6 asked respondents

about their family background. Question 5 asked respondents whether their parents are

self-employed or not. The answer for question 5 and 6 is either Yes which is coded by 1

or No which is coded by 0. Data from question 5 is used to test hypothesis H5A by using

Independent Sample T-Test. Question 6 asked respondents about whether their parents

are immigrants from rural areas to urban city or not. Question 6 is used to test hypothesis

5B by applying Independent Sample T-Test. Entrepreneurial intention is measured by

three questions which are Question 7 “I want to start-up a business within 5 years from

now”; Question 8 “Question 8: I always want to set up my own business” and Question 9

“Becoming an entrepreneur is the most import objective of my life”. Respondents show

their agreement by 7 Likert-Type scale from “1 strongly disagree to 7 strongly agree”. The

similar research setting on entrepreneurial intention have been done by Zhao et al. (2005)

and Wu (2009) in which entrepreneurial intention was measured using seven point Likert

scale ranging from “1 strongly disagree to 7 strongly agree”. The reason to use 7 Likert

scale in this study is that it would be much more rigorous to follow Linan and Chen to

evaluate the level of intention by applying Likert-Type scales with 7 items because

intention is generally viewed as a “complex cognitive trait” (Liñán and Chen, 2009). The

average index of three questions is used for statistical analysis to test hypothesis in this

study. Reliability was measured using the Cronbach’s alpha for these questions. Data
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analysis for this study include descriptive statistics (mean and standard deviation), One-

way ANOVA and Independent Sample T-test. Data analysis are conducted by IBM SPSS

Statistics 20 software.

Results and discussion
Overall, 400 samples were collected but only 372 samples were answered fully and cor-

rectly. Unfortunately, 28 samples are omitted data so they must be removed. The cor-

rect responding rate is 93%. The coefficient alpha for the measures of entrepreneurial

intention was 0.881, which indicated a very high reliability.

Gender and entrepreneurial intention

Table 1 shows the results of gender and the entrepreneurial intention of business stu-

dents. The results for the two sets of respondents indicate a moderate level of entrepre-

neurial intention. Male students coded by 1.0 (mean of 5.1677) have a higher level of

entrepreneurial intention compared to female students coded by 2.0 (mean of 4.5772).

The T-test (sig. 0.003) indicates that there is a significant difference in the mean scores

of the two sets of respondents. Thus, the H1 hypothesis is supported. Male business

students display higher entrepreneurial intention than female business students. This

finding is consistent with many previous studies that showed men display a higher level

of entrepreneurial intention than women (Crant, 1996; Phan et al., 2002a, b; Kristiansen

and Indarti, 2004; Zhao et al., 2005). This finding also reflects a reality that women is

less likely to become entrepreneurs than men in Viet Nam. According to General

Statistics Office of Vietnam (GSO) (2014), Vietnamese women entrepreneurs only

account for 25.4%. Therefore, Vietnamese government should actively encourage and

support women to start-up their business.

Table 1 Gender and Entrepreneurial Intention

Group Statistics

Gender N Mean Std. Deviation Std. Error
Mean

F_EI 1.0 167 5.1677 1.84684 .14291

.0 205 4.5772 1.89803 .13256

Independent Samples Test

Levene's
Test for
Equality of
Variances

t-test for Equality of Means

F Sig. t df Sig. (2-
tailed)

Mean
Difference

Std. Error
Difference

95%
Confidence
Interval of the
Difference

Lower Upper

F_EI Equal variances
assumed

1.015 .314 3.020 370 .003 .59043 .19548 .20605 .97481

Equal variances not
assumed

3.029 358.554 .003 .59043 .19493 .20708 .97378
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Age range and entrepreneurial intention

The Table 2 shows the results of one-way ANOVA analysis between age ranges and

entrepreneurial intention. The sig of Levene‟s Test is 0.055 so it accepts the null hy-

pothesis (no difference) for the assumption of homogeneity of variance. There is no sig-

nificant difference between the variances. The assumption of homogeneity of variance

is met. Thus, the result from ANOVA analysis can be used. The Sig. of ANOVA is 0.

327 which is greater than 0.05 so it rejects hypothesis H2. There is no significant differ-

ence among age ranges on entrepreneurial intention. This finding is inconsistent with

many previous studies which confirm that age is negatively associated with entrepre-

neurial intention (Curran and Blackburn, 2001; Weber and Schaper, 2004; Levesque

and Minniti, 2006; Kautonen, 2008; Hatak et al., 2015). However, this finding is consist-

ent with the confirmation from Chaudhary (2017) that there is insufficient statistical

evidence to support that age is inversely related to entrepreneurial inclination. There-

fore, this result calls for further research on impact of age on entrepreneurial intention.

Education levels and entrepreneurial intention

The Table 3 shows the results of One-way ANOVA analysis between education levels and

entrepreneurial intention of business students. The sig of Levene‟s Test is 0.693 which is

greater than 0.05 so it accepts the null hypothesis (no difference) for the assumption of

homogeneity of variance. There is no significant difference between the variances. The as-

sumption of homogeneity of variance is satisfied. Thus, the result from ANOVA analysis

can be used. The Sig. of ANOVA is 0.079 which is greater than 0.05 so it rejects hypoth-

esis H3. There is no significant difference among education levels on entrepreneurial

intention of business students. This finding is consistent with many previous studies

which confirm the relationship between university education in general and entrepreneur-

ship is not so strong and contested (Galloway and Brown, 2002; Davidsson and Honig,

2003; Pittaway and Cope, 2007). Since there is no significant difference between education

levels and entrepreneurial intention, it is possible to see that education can help a person

discover new opportunities but it does not necessarily determine whether he or she will

create a new business to exploit the opportunity. In order to encourage business start-up,

governments and policy-makers should not only focus on entrepreneurship programs for

highly educated people but also encourage and support any person who is capable and

willing to start-up his/her own business.

Table 2 Age range and Entrepreneurial Intention

Test of Homogeneity of Variances

Levene Statistic df1 df2 Sig.

2.562 3 368 .055

ANOVA

Sum of Squares df Mean Square F Sig.

Between Groups 12.439 3 4.146 1.155 .327

Within Groups 1320.753 368 3.589

Total 1333.192 371
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Prior experience in self-employment and entrepreneurial intention

Table 4 shows the results of prior experience in self-employment and the entrepreneur-

ial intention of business students. The results for the two sets of respondents indicate a

slight level of entrepreneurial intention. Students with prior experience in self-

employment coded by 1.0 (mean of 4.978) have a slightly higher level of entrepreneurial

intention than students without prior experience in self-employment coded by 0.0

(mean of 4.7769). The T-test (sig. 0.339) indicates that there is no significant difference

in the mean scores of the two sets of respondents. Thus, the H4 hypothesis is not sup-

ported. There is insufficient statistical evidence to conclude students with prior experi-

ence in self-employment display a higher level of entrepreneurial intention than

students without prior experience in self-employment. Surprisingly, this finding is in-

consistent with many previous studies which support a positive relationship between

prior experience in self-employment and entrepreneurial intention (Tkachev and

Kolvereid, 1999; Lee and Tsang, 2001; Phan et al., 2002a, b; Basu and Virick, 2008).

This finding calls for further research to assess the relationship between prior experi-

ence in self-employment and entrepreneurial intention.

Table 3 Education levels and Entrepreneurial Intention

Test of Homogeneity of Variances

Levine Statistic df1 df2 Sig.

.484 3 368 .693

ANOVA

Sum of Squares df Mean Square F Sig.

Between Groups 24.325 3 8.108 2.280 .079

Within Groups 1308.867 368 3.557

Total 1333.192 371

Table 4 Prior experience in self-employment and Entrepreneurial Intention

Group Statistics

Prior
experience

N Mean Std. Deviation Std. Error Mean

F_EI 1.0 121 4.9780 2.10983 .19180

.0 251 4.7769 1.78407 .11261

Independent Samples Test

Levene's
Test for
Equality of
Variances

t-test for Equality of Means

F Sig. t df Sig. (2-
tailed)

Mean
Difference

Std. Error
Difference

95%
Confidence
Interval of the
Difference

Lower Upper

F_EI Equal variances
assumed

2.704 .101 .958 370 .339 .20107 .20982 -.21152 .61366

Equal variances not
assumed

.904 205.279 .367 .20107 .22242 -.23744 .63958
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Family background and entrepreneurial intention

Table 5 shows the results of student’s parent employment status and the entrepreneur-

ial intention of business students. The results for the two sets of respondents indicate a

very slight level of entrepreneurial intention. Students who have parents are self-

employed coded by 1.0 (mean of 4.8879) have a slightly higher level of entrepreneurial

intention than students whose parents are self-employed coded by 0.0 (mean of 4.

7769). The T-test (sig. 0.578) indicates that there is no significant difference in the

mean scores of the two sets of respondents. Thus, the H5A hypothesis is not sup-

ported. There is insufficient statistical evidence to conclude that children of self-

employed parents show a higher entrepreneurial intention than children whose parents

are not self-employed.

Table 6 shows the results of student’s parent immigrant background and the entre-

preneurial intention. The results for the two sets of respondents indicate a very slight

level of entrepreneurial intention. Students whose parents are immigrant from rural

areas to urban cities coded by 1.0 (mean of 4.8814) have a slightly higher level of entre-

preneurial intention than students whose parents are not immigrant coded by 0.0

(mean of 4.8271). The T-test (sig. 0.805) indicates that there is no significant difference

in the mean scores of the two sets of respondents. Thus, the H5B hypothesis is not

supported. There is insufficient statistical evidence to conclude that children of immi-

grant parents from rural areas to urban cities show a higher level of entrepreneurial

intention than students whose parents are not immigrant.

Conclusion and further research
Entrepreneurship has become an important factor for economic development not only

in Viet Nam but worldwide. Many governments and policy makers have recognized its

significance in term of innovation, improving productivity and creating jobs for young

people. Thus, it is critical to understand the antecedents of entrepreneurship to pro-

mote and encourage young people to start up their own businesses. The main objective

Table 5 Self-employment Parent and Entrepreneurial Intention

Group Statistics

Parent self-
employment

N Mean Std.
Deviation

Std. Error Mean

F_EI 1.0 220 4.8879 1.95135 .13156

.0 152 4.7763 1.81636 .14733

Independent Samples Test

Levene's
Test for
Equality of
Variances

t-test for Equality of Means

F Sig. t df Sig. (2-
tailed)

Mean
Difference

Std. Error
Difference

95%
Confidence
Interval of the
Difference

Lower Upper

F_EI Equal variances
assumed

.819 .366 .557 370 .578 .11156 .20013 -.28196 .50509

Equal variances not
assumed

.565 339.145 .573 .11156 .19752 -.27695 .50008
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of this study is to determine whether demographic factors, family background and prior

exposure to self-employment have any influences on entrepreneurial intention of young

business graduates or not. The results only support that men display higher entrepre-

neurial intention than women. This result confirms the fact that Vietnamese male busi-

ness students are more likely to choose start-up business as a career choice rather than

women. Under the influence of Confucianism, Vietnamese women are more likely to

spend time and effort to take care of their family rather than involving in business ac-

tivities. As result, Vietnamese women have a trend to choose salaried jobs rather than

becoming an entrepreneur. This fact calls for further research to investigate what kinds

of obstacles or barriers that prevents Vietnamese women to start-up business. By an-

swering this question, Vietnamese government can find appropriate solutions to ac-

tively encourage and support more women to start up their own business.

Furthermore, comparative studies should be conducted to clarify the differences be-

tween Western women and Asian women on entrepreneurial intention. Some studies

conducted in Western countries showed no meaningful difference between men and

women in terms of intentions to start businesses (Kourilsky and Walstad, 1998; Shay

and Terjensen, 2005; Wilson et al., 2007; Smith et al., 2016a, b; Chaudhary,2017).

Hence, the impact of gender on entrepreneurial intention still remains inconclusive

and requires further research in the field.

In term of age ranges, the result confirms there is no significant difference between

age groups and entrepreneurial intention of business students. This result is surprising

because it is inconsistent with many previous studies which shows older people are less

likely to start-up business than young people (Hart et al., 2004; Lévesque and Minniti,

2006; Kautonen, 2008; Hatak et al., 2015). In Vietnamese context, age ranges do not

affect entrepreneurial intention among business students. Meanwhile, some studies

confirm that people mostly decide to establish their own firms between the ages of 25

to 34 (Choo and Wong, 2006; Delmar and Davidsson, 2000). This fact calls for further

Table 6 Immigrant Parent and Entrepreneurial Intention

Group Statistics

Parent
immigrant

N Mean Std. Deviation Std. Error Mean

F_EI 1.0 104 4.8814 1.97007 .19318

.0 268 4.8271 1.86954 .11420

Independent Samples Test

Levene's
Test for
Equality
of
Variances

t-test for Equality of Means

F Sig. t df Sig. (2-
tailed)

Mean
Difference

Std. Error
Difference

95%
Confidence
Interval of the
Difference

Lower Upper

F_EI Equal variances
assumed

.567 .452 .248 370 .805 .05430 .21928 -.37689 .48549

Equal variances not
assumed

.242 179.130 .809 .05430 .22441 -.38853 .49713
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research to investigate the impact of age of entrepreneurial intention. It is still insuffi-

cient to conclude whether entrepreneurial intention will decrease over time or other

unknown factors actually decrease entrepreneurial intention of old people. Further-

more, many other factors that associate with time such as social network, financial cap-

ital, in-depth working experience, labor structure changes also should be studied to

assess the impacts of those factors on entrepreneurial intention of business students

over time. For policy makers, the result suggests age ranges have no significant influ-

ence on entrepreneurial intention of business students. Therefore, government should

not only focus its efforts on support young business people but also focus on older

groups. Higher education institutions also should pay more attention on entrepreneur-

ship programs for older people. This trend in entrepreneurship and entrepreneurial

education is really meaningful for many countries with aging population.

On education levels, the result shows that there is no significant difference among

education levels on entrepreneurial intention of business student. This result is incon-

sistent with many previous studies confirming a positive relationship between educa-

tion and entrepreneurship (Van der Sluis et al., 2004; Murphy, 2006; Birdthistle, 2008).

In contrast, other studies argue that the relationship between university education in

general and entrepreneurship is not so strong and contested (Galloway and Brown,

2002; Pittaway and Cope, 2007). Hence, the influence of education level on entrepre-

neurial intention still remains doubtful so it calls for further research in the field. This re-

sult also implies that government and higher education institutions should provide

entrepreneurial supporting programs to any person who wish to start up rather than only

base on their education level. Entrepreneurship should be nurtured in any educational en-

vironment; not necessarily only in formal education such as universities or colleges.

Remarkably, the result does not support that students with prior experience in self-

employment show higher entrepreneurial intention than students without prior experience

in self-employment. This finding is inconsistent with many previous studies which confirm

a positive relationship between prior experience in self-employment and entrepreneurial

intention (Tkachev and Kolvereid, 1999; Lee and Tsang, 2001; Phan et al., 2002a, b; Barrin-

ger et al., 2005; Basu and Virick, 2008; Shane, 2000). This finding calls for further research

to assess the influences of prior experience in self-employment on entrepreneurial

intention. Further studies should clarify how would positive experiences and negative posi-

tive experiences affect entrepreneurial intention of business students. Moreover, what are

the context that build such entrepreneurial experience also need to be investigated. There-

fore, further studies should utilize qualitative methodology to gain more in-depth findings

not only for prior experience in self-employment but also for other determinants as well.

In term of family background, the results do not support any relationship between fam-

ily background and entrepreneurial intentions of business students. There is insufficient

statistical evidence to conclude that children of self-employed parents show a higher

entrepreneurial intention than children whose parents are not self-employed. The result

also does not support that children of immigrant parents from rural areas to urban cities

show a higher entrepreneurial intention than students whose parents are not immigrant.

These results imply that family backgrounds do not have significant influence on entre-

preneurial intention although the relationship between role models and entrepreneurship

has been confirmed by many studies worldwide (Birley and Westhead, 1994; Crant, 1996;

Tkachev and Kolvereid, 1999; McElwee and Al-Riyami, 2003, Fairlie and Robb, 2007;
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Mueller, 2006; Chaudhary, 2017). In fact, entrepreneurial intention usually involves in

psychological process, which are popularly studied by the Theory of Planned Behavior

(Ajzen, 1991). This trend calls for comparative research between Western culture and

Eastern culture on the impact of family background on entrepreneurial intention. Hope-

fully, those studies call show the differences in entrepreneurial intention between children

raised in Western culture family and Eastern culture family.

Although this study contribute more empirical results in the field, it also has some

limitations so it calls for further research on this field. The sample of this study only

covered business students come from three universities in Ho Chi Minh city. In order

to improve its generalizability, future research could expand the study to more univer-

sities to improve the generalizability of the study. Sample can be expanded in future

studies by including more students from other universities and institutions from more

places in Viet Nam. Moreover, some findings from this study are inconsistent with

many previous studies in other countries so it calls for further research to test the rela-

tionship between demographic factors, prior experience in self-employment, family

background and entrepreneurial intention. Due to the research objective, methodology

did not take into account of some promising potential predictors of entrepreneurial

intention like subjective norms, cultural factors, instrumental readiness, perceived and/

or objective barriers and support. In order to assess those factors, a qualitative method-

ology would be more appropriate to assess the complexity of the determinants and an-

tecedents of entrepreneurial intention. Currently, quantitative methodology is

dominant in the field of entrepreneurial research and this creates a significant limita-

tion of research in this field since methodological paucity weakens the testing and de-

velopment of theory beyond counting number of instances of an event which is

business start-up or self-employment (Hindle, 2004). Hence, future studies utilizing

qualitative method or mixed-method are expected to provide a holistic research meth-

odology and a more comprehensive outlook of the antecedents and determinants that

trigger entrepreneurial behavior among business students.

Endnotes
1In 2016, the national agency representative of the business community, employers and

business associations in Vietnam, VCCI (Vietnam Chamber of Commerce and Industry)

proposed that the next 5 years should be defined as the years of business start-up, mean-

ing the country will engage considerable resources for business development.
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