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Correction to: Place Brand Public Dipl

https://doi.org/10.1057/s41254-018-0097-7

The funding note was omitted from this article: This paper

is supported by the National Social Science Foundation of

China’s major project: The Research of the International

Communication of Chinese Values in the Background of

Belt and Road Initiative (Grant No. 17ZDA285).

The author apologizes for the error.

The original article can be found online at https://

doi.org/10.1057/s41254-018-0097-7.
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