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Correction to:  Bus Econ (2019)  
https ://doi.org/10.1057/s1136 9-018-00104 -5

The author would like to add the following acknowledge-
ment to his article:

An earlier version of this essay was originally published in 
the Journal of Consumer Policy, 37 Journal of Consumer 
Policy 583 (2014).

No other changes have been made to the text. We apologize 
for any inconvenience caused to our readers.

Publisher’s Note Springer Nature remains neutral with regard to 
jurisdictional claims in published maps and institutional affiliations.

The original article can be found online at https ://doi.org/10.1057/
s1136 9-018-00104 -5.

 * Cass R. Sunstein 
 csunstei@law.harvard.edu

1 Harvard University, Cambridge, USA

https://doi.org/10.1057/s11369-018-00104-5
http://crossmark.crossref.org/dialog/?doi=10.1057/s11369-019-00117-8&domain=pdf
https://doi.org/10.1057/s11369-018-00104-5
https://doi.org/10.1057/s11369-018-00104-5

	Correction to: Nudging: a very short guide
	Correction to: Bus Econ (2019) https:doi.org10.1057s11369-018-00104-5




