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                                    Abstract
This chapter draws together theories of creative labor and the concerns of production studies along with empirical research to analyze how screenwriters are made as creative subjects, subjects who negotiate with commissioners and other filmmakers and creative workers, negotiate their relationships with Hollywood, and negotiate their rights and positions. The first section will begin to build a framework for analyzing screenwriting careers in London today, one that is attendant to the various paradigms for media industry analysis that have reemerged in the last two decades: creative labor, production studies, sociology of cultural production, critical media industry studies.1 The following sections will incorporate elements of macro, meso, and micro levels of analysis, first considering some of the historical and structural forces and organizational dynamics that shape and coordinate the possibilities for screenwriting work in London. The chapter will then drill down into the daily working lives of a group of London-based screenwriters. Micro-level subjective experiences of this group of writers will be analyzed using the anchoring term disinvestment, which, I argue, signals a set of strategies and ways of being a screenwriter and doing screenwriting work in the context of macro- and meso-level market dynamics. Disinvestment is a material and subjective response to persistent concerns about the invisibility and marginalization of this form of creative work. But I also suggest that disinvestment may be a productive force, fostering professional confidence, collegiality, and possibilities for “good” work for those who call themselves screenwriters.
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