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                                    Abstract

        Chapter 1 introduces the central theoretical, methodological and conceptual issues addressed in the book, which traces the evolving significance of the Hobbit blockbuster film trilogy over time and attempts to account for its failure, in the eyes of many, to replicate the success of Jackson’s phenomenal Lord of the Rings films. It begins by charting the processes and imperatives that informed the adaptation and ‘blockbusterisation’ of J. R. R. Tolkien’s much-loved novel, before addressing the central question of how these may have reshaped cinematic desire for the Hobbit films over time. The chapter outlines how, and why, the authors chose to explore this and other questions through empirical research mapping the reactions of several thousand respondents in the immediate pre-viewing period and following each film’s cinematic release.
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