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CORRECTION
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Correction to:  Inf Syst E‑Bus Manage (2017) 15:689–715  
https ://doi.org/10.1007/s1025 7‑016‑0323‑x

In the original publication, the corresponding author’s name was incorrect. The cor-
rect name should be Quyen Phu Thi Phan.

The original article can be found online at https ://doi.org/10.1007/s1025 7-016-0323-x.
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