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Abstract This special session for the 2017 AMS World Marketing Congress
focuses on the role of macromarketing in solving the world’s social, environmental,
and economic issues. George Fisk once said that “The purpose of macromarketing
is to save the world” (Fisk 2001). This session discusses the purpose and areas of
macromarketing, expanding the knowledge of those who might be unfamiliar with
macromarketing but wish to contribute to the field. Panel members will provide an
overview of macromarketing foundations and research areas, such as quality of life,
sustainability, ethics, history, and macro-social marketing. Lastly, a discussion on
publishing in the associations journal, the Journal of Macromarketing, will provide
an overview to those wishing to establish scholarship in the field. Overall, this ses-
sion will provide a general overview of macromarketing to the Academy of
Marketing Science community.
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