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Abstract Three studies test whether touching food items modulate consumers’ 
purchase intentions and perceived taste during food sampling. In study 1, partici-
pants unobtrusively encouraged to touch (vs. not touch) a healthy food item (i.e. 
baby carrots) before tasting it declared higher purchase intentions and enhanced 
perceived taste when evaluating the product. In study 2, we replicated the results of 
study 1 with an unhealthy food item (i.e. nougat), so that touching (vs. not touching) 
the product resulted in better consumer responses towards the food (i.e. perceived 
taste and purchase intention). Finally, study 3 shows a boundary condition for the 
proposed effect. Specifically, the positive effect of touching is mitigated in sensory- 
overloaded environments, suggesting that intense sensory conflicts might suppress 
touch prominence in an evaluative task. Therefore, the authors demonstrate that 
consumers’ touch (vs. non-touch) in a food item enhances both gustatory percep-
tions and purchase intentions but only when other customer senses are not concur-
rently activated.
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