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Abstract Previous studies have investigated long-term buyer-supplier relationships 
including relational constructs such as noneconomic/economic satisfaction, oppor-
tunism, and conflict. However, opportunism is rarely examined in a business market-
ing setting and rarely studied along with relational constructs such as noneconomic/
economic satisfaction. The construct of conflict also is rarely examined with non-
economic and economic satisfaction. This study examined manufacturer- supplier 
relationships between Spanish small- and medium-sized enterprises (SMEs). The 
results of this study show that negative sentiments (opportunism and conflict) in 
business relationships have a direct negative association with noneconomic satisfac-
tion but only indirectly to economic satisfaction. If opportunism and conflict are not 
resolved and managed adequately, they will have a negative effect on noneconomic 
satisfaction and an indirect negative effect on economic satisfaction. It is dangerous 
to have negative effects (whether directly or indirectly) on both noneconomic and 
economic satisfaction due to their critical impact on the success of a business 
relationship.
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