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one partner in lifelong commitment. Transgender people may
inhabit a variety of gender positions that do or do not match their
assigned ‘‘biological’’ sex. They may change gender by what they
wear, how they carry themselves, how they work out or through
hormonal or surgical intervention. Identifying as queer generally
means taking up resistance to dominant norms of gender and
sexuality, however that resistance is lived out. Heterosexual
people may identify as queer, while lesbian, gay, and bisexual or
transgender people may not necessarily choose to do so. When
taking up institutional authority or projects of social change,
keep in mind and make openings for the multitude of ways in
which people live their lives. Abundant new religious resources
on the topic help to clarify issues and promote justice.

Marketing

The term ‘‘marketing’’ conjures certain images that seem out of
place in religious studies. In fact, professional work stemming
from this field is not for the faint of heart who are unable to
convey their ideas and themselves to others. This is the basis of
marketing—persuading people that they want what you are
offering.

There is a big difference between marketing and boasting. As
women, we are socialized to hide our light under a bushel basket,
as it were. Most of us are hesitant to promote ourselves, consider-
ing it poor taste, expecting other people will do it for us. There is
a balancing point between the crass approach of television
evangelists and pathological modesty. A good CV (see Curricu-
lum vitae), a good book, and a good reputation are a good start.

Many institutions have administrative departments of public
relations, or imbed those functions within the development or
alumni/ae office. If asked, they are often willing to help faculty
with promotion of books or to offer faculty ‘‘experts’’ to the
media. It is to their advantage to promote faculty, so ask for
their help.
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